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Philosophical Practical
Ethics as a Part of Philosophy Practical Aspects of Ethics
• Why do we act?
• What is the reason of our 

actions?

• Moral experience/ethics



Please share in 1-2 words or a short 
phrase that captures your main 
reasons for being here today. 

Why enroll in this program? 

What motivates you to pursue a 
degree in Business Analytics?



Philosophical Practical
Ethics as a Part of Philosophy Practical Aspects of Ethics
• Why do we act? What is the 

reason of our actions? 
• Eudaimonia: Happiness, 

Flourishing
• Political animals

• Moral experience/ethics
• Moral intuition 
• Dilemmas
• Aristotle – knowing what is 

good/becoming good





Defining Ethics…

• Ethics has human behaviour as the 
primary object of study;

• Ethics has a practical methodology 
and practical ends.



Ethical Theories 101

• Do we judge according to the intentions or the outcome of the 
actions?

• Amazon introduces advanced automation and robotics in its 
warehouses to increase efficiency, accuracy, and safety, aiming to stay 
ahead in the competitive e-commerce space.
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Theory Relevant 

Question Main Emphasis Limitations

Utilitarianism "What 
consequences 
will this action 
have?"

The greatest good for 
the greatest number. 
Focuses on the 
outcomes of actions.

Can justify morally 
questionable actions if they 
lead to greater overall 
happiness. Difficult to 
predict outcomes.

Deontological 
Ethics

"Is this action 
inherently right or 
wrong, regardless 
of the 
consequences?"

The morality of an 
action is based on 
whether it adheres to a 
universal rule.

Can lead to morally 
problematic outcomes if 
adhering strictly to rules. 
Ignores the consequences of 
actions.

Virtue Ethics "What would a 
virtuous person 
do in this 
situation?"

Character and virtues 
that a good person 
should have, rather 
than on rules or 
consequences.

Can be vague about specific 
actions to take. Does not 
offer specific rules but 
counts on character.
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AVAILABLE IN OPEN ACCESS:
https://t.co/epUEiEAxki

A survey of AI ethics in 
business literature: 

Maps and trends 
Marco Tulio Daza and 

Usochi Joanann Ilozumba 

https://t.co/epUEiEAxki


5 Ethical Challenges of AI

Cluster %

1 Capabilities & 
Limitations 29

2 Data Protection & 
Intellectual Property 21

3 Machine Bias 18

4 Employment & 
Automation 23

5 Algorithms, Media 
& Society 9

Daza, M. T., & Ilozumba, U. J. (2022). A survey of AI ethics in Business Literature: Maps and trends between 2000 and 2021. Frontiers in Psychology, 13. n 
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Capabilities & 
Limitations

29%

Data Protection 
& Intellectual 

Property
21%

Algorithmic Bias
18%

Employment & 
Automation

23%

Algorithms, 
Media & Society

9%



LLMs and its world understanding
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AI Hallucinations
• It is the generation of 

incorrect or incoherent 
responses by AI. 
• It presents the word that 

best fits your prompt based 
on statistical correlations.
• This can occur across 

various AI applications, 
including natural language 
processing (NLP), image 
recognition, and more.

“No one in the 
field has yet 

solved the 
hallucination 

problems”
Sundar Pichai 

CEO of Google and Alphabet

April 16th, 2023



Capabilities & Limitations of AI

© 2023. Daza, M.T.



Hallucinations ChatGPT



The Shoggoth Meme





Capabilities & Limitations of AI

© 2023. Daza, M.T.



Capabilities & Limitations of AI

The ChatGPT 
Lawyer´s Fake Cases

© 2023. Daza, M.T.



Privacy & Intellectual Property

© 2023. Daza, M.T.



Privacy & Intellectual Property

© 2023. Daza, M.T.



Privacy & Intellectual Property
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Privacy & Intellectual Property

© 2023. Daza, M.T.
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AI can reflect discrimination 
based on age, race, 
gender, religion, and many 
others. 

This is because its training 
data consists of records of 
previous human behavior. 

RLHF.

Algorithmic Bias
“The text that 

you're using to train 
these models is 

going to be 
encoding …all of 

the sexist and 
racist things that 

are on the 
internet,”
Timnit Gebru

AI Ethicist | April, 2023

© 2023. Daza, M.T.



Algorithmic Bias

© 2023. Daza, M.T.
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It is the generation of 
incorrect or incoherent 
responses by Generative 
AI.

It presents the Word (or 
generates the image, soundo 
or movie clip) that best fits 
your prompt based on 
statistical correlations.

AI Hallucinations

“No one in 
the field has 

yet solved 
the 

hallucination 
problems”

Sundar Pichai 
CEO of Google and Alphabet

April 16th, 2023

© 2023. Daza, M.T.



Employment & Automation

© 2023. Daza, M.T.



Source: The Economist. October, 2023.

Percentage change since 2003, by age and gender in 17 countries

Suicides per 100,00 people



Algorithms, Media & Society
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Generative AI’s tendency 
to hallucinate and the 
possibility of delivering 
biased, inaccurate, or 
completely false 
information make its 
users vulnerable to 
believing and spreading 
misinformation, whether 
consciously or 
unconsciously.

Disinformation & Misinformation

“The ability of 
these models to 
manipulate and 

persuade, to 
provide 

interactive 
disinformation 
is a significant 

area of 
concern”

Sam Altman

CEO of OpenAI | May,2023

© 2023. Daza, M.T.



Outline: Ethics in the Age of AI
1. Ethics 101
2. AI Ethics

1. Capabilities & Limitations of AI
2. Data protection & Intellectual Property
3. Algorithmic Bias
4. Employment & Automation
5. Algorithms, Media and Society

3. The Turing Trap



The Turing 
Trap

• Turing Test: Imitation Game can lead to a 
trap.  When machines imitate, they replace 
and displace people. 

• When machines enhance capabilities, 
efficiency and productivity increase.

© 2023. Daza, M.T.

- Erik Brynjolfsson



Marco Tulio Daza
Marco.tulio@dcu.ie

ASSISTANT PROFESSOR OF BUSINESS ETHICS
DCU BUSINESS SCHOOL | DUBLIN CITY UNIVERSITY
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